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hook & go

Maximize trips to the farmers’ market with
a new twist on shopping convenience

Years ago, when Hobby
Winston debuted the Hook & Go
in San Franciscos bustling
Ferry Building, market-

ZOETS were captivated. When
supplies couldn’t meet demand,
Winston bought the patent
from Vancouver-based designer
John Hack and ousourced
production. “Ward of mouth
has been the best form of
advertizing,” suys Winston.
“The product really sells jrseli”
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